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THE GENERATIONS
GENERATION Z

MICLENNIALS
GENERATION X
BABY BUOMERS
BUILDERS
G:1 GENERATION

AGE

< a0

21-37
38-53
k-7
73-90

91+

NUMBERS
50+ milllion




GENERATION Z
who & why

EHITI\II%IEPRENEURSHIP YR<SZ(?LD R I
SHOULD BE TAUGHT IN g SN THHRJ?]E’SN
COLLEGE. r‘
1ST GLOBAL GENERATION = & DIGITALLY DEPENDENT
OVER OF GENERATION Z \ J PRERE%#U%&IT%
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GENERATION Z VS MILLENNIALS
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INDEPENDENT- --GLOBAL GITIZEN
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ROLE-HOPPING
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DIGITAL NI-\TWES ON DEMAND LEARNING
WMW @oma@eg, educated
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1ST GLOBAL GENERATION

Generation Z

98%0

OF ADULTS WORLDWIDE AGES
39+ AGREE THAT "KIDS TODAY
HAVE MORE IN COMMON WITH
THEIR GLOBAL PEERS THAN
THEY DO WITH ADULTS IN
THEIR OWN COUNTRY.”




A FIRST IN HISTORY
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WHY IS TODAY SO DIFFERENT?
o bigger stovy

 EXERCISE:

REII\_:IEARATIUN 7 hy
é 2 . NAME AN
W&%} - OBiiig INVENTION OF
CHANGE  THE PAST.
AGENTS : @M"ﬁf&m ad



EXAMPLES

@  ISTMONTH =130 MILLION DOWNLOADS
<¥ 15790 DAYS - 600 MILLION IN REVENUE

@ ) MARRIOTT = 1 MILLION ROOMS SINGE 1927
AIRBNB = 2 MILLION ROOMS SINCE 2008

1
EXPONENTIAL TODAY = 2 MONTHLY USERS

) 8/24/15 = 1 BILLION USERS IN
BILLION

TIMES

DSC ) GILLETTE = 72% MARKETSHARE IN 2012 [DSC FOUNDED]
DSC = 51% MARKETSHARE IN 2015

) 100,000X SMALLER & 7,000,000,000X MORE POWERFUL
THAN A COMPUTER IN THE EARLY 19708

*Not anomalies...but the preuien.



effortless & seamless

ELEVATED EXPECTATIONS

EXPONENTIAL
TIMES
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LEARNING

Wﬁm
BOOMERS GENERATION X MILLENNIALS GENERATION Z

= INDIVIDUALIZED AND
% ONE-T0-ONE ONE-TO-MANY MANY-TO-ONE COMMUNAL

ON-THE-JOB AND MICRO AND ON- MOBILE, V.R.
- : ,
= CLASSROOM i DEMAND ANDA.R.
= REFINE NICHE FORMAL AND TOP- WAY TO0 GET CONSTANT AND
= EXPERTISE DOWN APPROACH AHEAD CONTINUOUS
g A DREAM A DIFFERENTIATOR i e A MISTAKE?

NORM




HIGHER ED CHALLENGES

OF YOUTH ENTERING SCHOOL > LONGER LIFE = LONGER CAREER
TODAY WILL WORK IN JOBS THAT WHAT VALUE DOES A COLLEGE DEGREE
DO NOT CURRENTLY EXIST. HAVE IN TODAY'S HIGH-FLUX TIMES?

OF GENERATION Z INDICATE AYGID DEBT AT ALL GOSTS
THEIR TOP CONCERN IS BEING = | HOW DO | AFFORD EDUCATION? ARE THERE
ARLE T0 RFEORD COLLEGE EDUCATION ALTERNATIVES | SHOULD

- CONSIDER IN ORDER T0 AVOID DEBT?

OF GENERATION Z SAY THERE
ARE OTHER WAYS OF GETTING
A GOOD EDUCATION THAN
GOING TO COLLEGE.

. LEARN TO WORK V'S WORK TO LEARN
&% WHY CAN'T | FORGO HIGHER ED AND WORK
8% ™ FOR A COMPANY THAT OFFERS UNIVERSITY-
%" LIKE LEARNING & DEVELOPMENT?




LEARNING

Aﬁnaﬁa%, 1

cireate

HIGH-VALUE GONTENT

that anamers the top 5 questions in the minds of your candidates.
Share the content uw,Mo? articles, (POJCM'&L, wideos, Ln@og,m(p&m, efe.



COMMUNICATION
diffferent preferences

BOOMERS GENERATION X MILLENNIALS GENERATION Z
Z FORMAL § INFORMAL & AUTHENTICG  TRANSPARENT &
= DIRECT FLEXIBLE FAST HIGHLY VISUAL
_ | FACETO-EACE,  EMAILTEXTG  TEXT,INSTAGRAM FSLI\\I(?EPT[::\{nfG:mOnJ/:E
= | PHONE & EMAIL FACEBOOK SKYPE & SLACK g < im
= | NEEDBACKGROUND KEEP EFFICIENTGMOBILE  MOBILE FIRST &
= | INFOGDETALS  PROFESSIONAL FRIENDLY OPTIONS (VOICE!




COMMUNICATION

Kmt the @imﬁ time euer

THE 2013
0XFORD
DICTIONARIES
WORD OF THE
YEAR WAS..




COMMUNICATION

area for engaging Generation Z

93%

OF GENERATION Z SAY THEY
VISIT YOUTUBE AT LEAST ONCE

A WEEK, AND 54% VISIT THE
SITE MULTIPLE TIMES
THROUGHOUT THE DAY.




COMMUNICATION

Aﬁmﬁa%, #a

VISUALS & VIDEC

%Jf' Generation Z wisualize themaelues at your w@eag,e on mwuﬁg,




TOP 3 THINGS THE NEXT
GENERATION WANT TO
KNOW ABOUT AN
ORGANIZATION?

\/

#1 - w@&mamﬂm&wa

VISUALS AND VIDEO

the imporLance

SAP4

\‘
“2zendesk

TOP OBSTACLE THE
NEXT GENERATION HAS
FOR ACCEPTING A JOB?

\/

"Not lnowing wmhat
the company is lile."



TECHNOLOGY
diffferent preferences

BOOMERS GENERATION X MILLENNIALS GENERATION Z
%: SOME TECH HIGH TECH ALL TECH WHAT TECH?
EXTENSION OF
—
& ENHANGER BALANGER AMPLIFIER ONESELF
§ WANT TO WANT TO NEED TO HAVE TO
= MASTER IT ENJOY IT EMPLOY IT MANAGE IT




EMPUWERED GENERATION

LK« %@ nexﬁ g,memﬁou

R
* B i0UR %%?\IEEIIHII%TNZ
WHY WAIT INTERN WILL USE

UNTIL LUNCH!? LINKEDIN TO FIND A

NEW JOB BY LUNCH.
0"

MOBILE TEGHNOLOGY AND UBI(lUIUUS CONNECGTIVITY

HAVE EMPOWERED THE NEXT GENERATION.




TECHNOLOGY

J«EMW #3

enﬁmwuxyeaej
CANDIDATE EXPERIENCE

meiuypacﬁwpmm,lpo%m,wh, & programs have on candidates .




TECHNOLOGY

the gone o@ the candidate exfuwmce
§ CONSUMERS CANDIDATES
S /
time
MATERIAL PURCHASES MATERIAL SCHOOL
— EXPERIENTIAL PURCHASES = EXPERIENTIAL SCHOOL

GOAL: SHIETTGENERATION IZZSTRELATIONSHIP-WITH SCHOOL EROMEEELING
LIKEATMATERIAL PURGHASETO AN EXEERIENTIAL EURGHASE:



TECHNOLOGY

action item

IDENTIFY ANY FRICTION
POINTS THROUGHOUT
THE ENTIRE CANDIDATE
LIFECYGLE.

Where can teck create a mone
effortless and experience?
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STAY CONNECGTED

a,n(ﬂnuw&mom

RJ@RYAN-JENKINS.COM
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GLOSING THOUGHT

dow't fonget..

A “THIS IS ALWAYS HOW
WE'VE DONE IT” MINDSET IS...

A SLIPPERY SLOPE TO
IRRELEVANGE.

SVER THic Way




THANK YOU

' oll rock!

RJ@RYAN-JENKINS.COM — @THERYANJENKS -
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